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Implementing “going-out” strategy is the established policy for Chinese 
government to answer the entry to WTO, and is also the necessary demand for 
adapting to the economic globalization and development trend of integrating domestic 
and foreign market. Compared with other tourism-developed countries in the world, 
China’s tourism industry needs improving the ability of competition. Some indexes 
that symbolize competitiveness and developing levels are relatively low, which 
reflects the dissymmetry between the scale and the benefit of China’s tourism industry 
today. Nowadays, China’s tourism industry is on the key moment of development.  
Whether it can fully understand and catch the opportunities is directly related to 
shortening the gap between China and other tourism-power countries. And also it 
means the general process to be the tourism power for China itself. For China’s 
tourism industry, implementing “ going-out” strategy is the strategy to impel tourism 
industry to realize the transnational operation.   
1990s saw the intensive development of China’s tourism to realize transnational 
operation. Undoubtedly, in the past over 10 years, tourism in China has made some 
achievements in transnational operation and gathered some experience. However, 
owing to the short-term development, some problems still exist, such as less 
enterprises, small-size, simplification of stock rights and poor benefit. How to deal 
with all these problems and promote the transnational operation for China’s tourism 
has become the hot issue in the field of tourism and also the aim of this article.  
The article can be divided into 3 parts. Firstly, analyzing the general international 
competitiveness of China’s tourism industry, including the advantages and 
disadvantages of China’s tourism in international competition. Secondly, analyzing 
that the premises of “going-out” is “introducing” and setting forth how china’s 
tourism industry can improve its international competitiveness by utilizing foreign 
investment. Lastly, thinking over the countermeasures of going-out strategy and 
transnational operation for tourism. This article firstly discusses the necessity of 
transnational operation for tourism, and then put forward some countermeasures of 
implementing going-out strategy and transnational operation according to the 
characteristics and status quo of tourism transnational operation in China.  
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前    言 
 1
前    言 
一、选题的背景与意义 
旅游业在国际上被称为朝阳产业、绿色产业。20 世纪 90 年代中期以后，中
国入境旅游的经济总量已步入世界旅游大国行列，并呈现逐年提升的态势，国内
旅游也以世界 大的市场规模飞速发展，尤其是 21 世纪以后，随着假日旅游的
迅速崛起，更加展现出日益广阔的发展前景。从 1978 年改革开放至今，我国旅
游业产业规模不断壮大，成为国民经济中占重要地位的支柱产业，同时也是具有
明显国际竞争优势的产业之一。据国家旅游局的统计资料，1978 年至 2002 年，
我国接待入境游客累计 9.19 亿人次，国际旅游（外汇）收入累计 1469.04 亿美元，
其中 2002 年（2003 年因受“非典”疫情严重打击，统计数字不可比），我国接
待入境旅游者 9790.83 万人次（其中外国旅游者 1343.95 万人次），国际旅游（外
汇）收入 203.85 亿美元；国内旅游人数达 8078 亿人次，旅游收入 3878.36 亿元
人民币；旅游总收入约相当于当年国内生产总值的 5.44%。2004 年 6 月底世界旅
游组织（WTO）发布了世界旅游晴雨表，根据 新的统计对 2003 年全球国际游
客接待人数和国际旅游收入进行了排名，中国接待国际旅游者人次仅次于法国、
西班牙、美国、意大利，居第五位，仍居亚洲各旅游目的地之首；国际旅游收入
174 亿美元，在美国、法国、西班牙、意大利、德国、英国之后，居第七位。  
中国旅游业作为改革开放以后崛起的新兴产业，建设旅游强国是国家旅游局

























































































    中国旅游业的国际竞争力不仅反映了旅游业的国际地位，更重要的是反映了
在国内外市场一体化的形势下，旅游业未来的发展前景和成长态势，它是建设世
界旅游强国和推动中国旅游企业与国际水平接轨的重要因素。 
















































































根据世界旅游组织 1996 年的年度报告，2020 年全球将接待 16 亿国际旅游
者，旅游消费将达到 2 万亿美元，国际旅游人数和消费年均增长率分别为 4.35%
和 6.7%，远高于世界财富年均 3%的增长率。①届时，中国将成为世界 大的旅
游目的地，同时也将成为名列世界第四位的客源输出国。在国内旅游方面，发达
国家已经近于饱和状态，亚洲等将成为发展 快的地区，届时，国内旅游与国际


















的条件。自 20 世纪 90 年代中期以后，随着中国经济的加快发展和各方面对旅游
业投入的加大，中国旅游业结束了改革开放之初的设施落后状态，高速公路、高
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